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Now 385ppm

Rising at 1.5ppm per year

Point of no return ! 400-450ppm?

Only 10-20 years to make a difference?

CO2 concentration historically 
around 200 – 280ppm 

Why CRed?



GHG Reporting: Scopes 1-3

Source: World Resources Institute Global Reporting Initiative



2000 20502005 2015

To meet the 60% Challenge the UK 

can emit 4.8bn tonnes Carbon from 

2000 - 2050

1.2bn 

tonnes

= 25%!!

We are locked into short term high 

carbon trajectories (transport, 

aviation, housing?)

Decarbonising energy supply will 

take a long time. Therefore need to 

reduce demand – hence the 

importance of CRed

Source: Tyndall Centre 2006
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Pathway to a Low Carbon Future

1. Don’t waste energy

3. Switch to renewable energy

4. Capture & store or 
offset the remainder

2. Use more efficient equipment
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The Carbon Management Process
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UK Geography

Community focused

150,000 pledges

50,000 people

Growing at 1-2% per 
month
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Need more work to encourage this

Innovation opportunity for CRed 
Fashions? 
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Progress with behaviour change

Evaluation enables the creation of success factors for 
different types of pledges e.g.

Buy AA-rated appliances = 76%

Install radiator panels = 28.6%

2007 – 5.4 pledges per person saving around 1.5 
tonnes CO2 up from 0.8 tonnes CO2 in 2005.

This is about 10-15% of a typical individual UK carbon 
footprint (excluding Scope 3 consumables and waste)
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Motivations for behavioural change

Economic - saving money

Political – national/local government responses

Provision of recycling bins; cycle paths; free bus 
travel etc.

Cultural – media representations of climate change 
and ‘appropriate’ behaviours to create social norms

Moral/ethical drivers
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Year 1 Year 2 Year 3 Year 4 Year 5

Demand Reduction

Green 

Tariff
Energy Efficiency

Onsite Renewables

Carbon Capture & Storage / Offsetting

15%

45%

65%

73% (elec)

85% (gas)

100%

Cum. CO2

Reduction

Typical Roadmap

ESCO
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Creating Individual Action



Comprehensive and offers some limited recommendations for action

Good presentation of results (6 top tips)

DEFRA operated; not ‘open source’ but available to others



Generates relatively high emissions results as it includes questions on 

scope 3 emissions arising from goods and services and adds an 

individual share of UK infrastructure emissions
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Carbon reduction by mosaic category
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Creating Community Action
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http://www.biggreenchallenge.org.uk/
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Looking Forward to 2030



Greenhouse East (2005)

More of the Same

Market Fix

Guided Change

Local and Green
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Vision 1 – behind the scenes 

Focus on energy efficiency 
and decarbonisation of power 
supply but little radical 
change in attitudes and 
behaviours

Carbon trading for 
businesses and organisations

Low-level media discussion

Neoliberal ideology intact

Amory Lovins believes that 
“there is no need to change 
lifestyles to tackle climate 
change. There are other 
good reasons for lifestyle 
changes – better quality of 
life – but this shouldn't be 
mixed up with what needs 
to be done to tackle climate 
change.”
Forum for the Future (2008) Climate 
Futures. p11
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Vision 2 – New Green Deal

UNEP Green Economy Initiative 

Apollo Alliance (US); Aldersgate Group (UK)

More radical change in attitudes and behaviours 
stimulated by state confidence in implementing new 
regulation

Serious / catastrophic impact of climate change on 
lifestyle leads to new alliances between industry, 
government, unions and communities

Supportive media; greater levels of communication in 
news and culture
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Vision 3 – Local and Green 
(Protectionist)

Local production; self sufficiency

Reduce demand for energy and products – repair, 
reuse, recycle

Quality of life indicator replaced GDP

Stable population

Community-based solutions

Less mobility but not necessarily decreased levels of 
social interconnectivity (use of low-carbon ICT)
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Concluding Thoughts

Attitude and behaviour change at the individual level 
likely to be insufficient to deliver zero carbon future for 
all

Even apparently solely technical solutions have 
important human components

Changes in existing institutions required; new ways of 
thinking, doing, living are needed 

Starting point - take a long hard look in the mirror
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